Campus Placement Drive Report on 26-08-25

VeeranariChakalillamma Women’s University successfully organized a Campus Placement
Drive on 26th August 2025 under the aegis of the Career Development Cell. The drive aimed
to provide both undergraduate and postgraduate students with opportunities to explore
diverse career prospects and secure employment with reputed companies across multiple sectors.
A total of 209 students registered for the placement drive, out of which 127 students were

shortlisted for further selection processes based on preliminary screening criteria.

A large number of renowned companies and organizations actively participated in the
placement drive, including NirmanAirtel, ICICI Bank, Axis Bank, Muthoot Group, Shree
Tallbridge, Team Lease Pvt. Ltd., Quest Corp, Maxworth Group, HDFC Life,
Teleperformance, Digital JNTU Ltd., Merginpoint Ltd., MIVI, among others. These
organizations offered a wide variety of roles suitable for fresh graduates, providing students with
an invaluable opportunity to understand corporate expectations and demonstrate their skills,

knowledge, and potential.

The placement process included pre-placement talks, written tests, group discussions, and
personal interviews, ensuring a comprehensive evaluation of candidates. Students actively
participated in these stages, showcasing their aptitude, communication skills, and preparedness
for professional challenges. Many students were able to secure multiple job offers, reflecting

both the effectiveness of the university’s placement initiatives and the quality of its students.

This Campus Placement Drive not only facilitated direct employment opportunities but also
provided a platform for students to interact with industry professionals, gain insights into
emerging trends, and understand the skills required for success in the corporate world. The
initiative reinforced the university’s commitment to career guidance, skill development, and
industry-academia collaboration, ensuring that graduates are well-prepared to meet evolving

market demands.

Overall, the placement drive was a resounding success, benefiting a significant number of
students and creating a strong foundation for their professional journeys. The drive highlighted
the importance of proactive career planning and the university’s pivotal role in bridging the gap

between education and employment.
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